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_‘ WoRKPLACE/ HUMAH RESOURCES
Guymon uses loan program to retain workers
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d‘lﬁrn.ﬁ af i:l'l-'i:!'l""l.'-i.l'l.;l{ the I:v'nL it are even
greater.”

.

- Ted Graham, Guymon's human resource director




HOUSING INCENTIVE PLANS HELP
BUSINESSES RETAIN WORKERS

Oklahoma businesses are catching the vision for the potential of the Employer-Assisted Housing (EAH) Incentive to help them 4
retain good, loyal employees. The EAH Incentive is provided by Rural Enterprises of Oklahoma, Inc. (REI) in partnership with Fannie,‘”
Mae and USDA Rural Development.

and more active in their community.

Advance Food Company is a national manufacturer of meat products
for the food service industry with six facilities in three states. The Enid
operation employs over 1,400 and a planned expansion will add another 500
jobs.

In 2001, the company developed an EAH benefit plan to assist
eligible employees with costs for the purchase of a home. The company
provides the employee a $2,500 loan that is forgiven after three years of
continuous employment. However, by incorporating the EAH Incentive of
REI which provides a match of $2,500, Advance Food Company increases
the benefit for workers at its Enid, OK plant to $5,000.

Marquita Cisneros, Advance Food Company product packer, now
owns the two bedroom house she had been renting. The company’s benefit plan provided Cisneros with $2,500 for down payme
closing cost assistance, matched by REI. The participating mortgage lender was Central National Bank, Enid.

. #‘
“I never thought it was possible for me to own a house, but now I’ve been blessed with a place | can really call home,’.’.G-lerEI’g;,

said. “And, my house payment is $125 less than what | had been paying in rent, so now | am going to save that money for céﬁﬁ‘[a'ljy J
conditioning.” o g o
Wesley Rainey, his wife Carissa and their two sons have been in their new three bedroom home for about two months. Rainey Is
a truck driver for Advance Food. He utilized the company’s housing benefit plan, matched by REI and he received additional ass’lstanc
of $4,995 from Enid’s Community Development Support Association for a total assistance of $9,995. The participating mortgage |
; was Bank of Oklahoma, Enid. —

“We could not have bought this house without the' assi

we received through these great programs,” Rainey said. “I
such a smooth process and we’re paying just a little bit more inl

we want and we are building equity to help us down the road
we need a larger house for our growing family.” —

Currently, 15 Oklahoma businesses have developed an
plan and as a result, 42 working families or individuals ha\ie-[g i
the American Dream of homeownership. -

“REI is all about assisting businesses and improving the
quality of life for Oklahoma’s working families,” Dena Sherrill, REI"
community development specialist said. “We couldn’t do it wi

our partners across the state and businesses that have a progressive and innovative mind-set to improve their operations whichin turn,
stimulates the state’s economic climate.” " o
REI is a statewide economic development firm with a diversity of business and community assistance services. ‘qu_mor'e?

information about REI or the EAH Incentive, visit www.ruralenterprises.com, or call Dena Sherrill at 800-658-2823. ¢
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